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Abstract
Customer satisfaction deri
{ en -
ved out of any particular service depends on five service dimensions al

called the RATER Model consisting of aspects such as tangibles, reliabili
e e ing e s tangibles, reliability, responsiveness, service assurance

. pau y. Any service industry designs its service processes based on these five determinants Service
quality is of utmost important for the success of service industrics. The service quality of a particular service
station is measured with the help of an instrument called SERVQUAL. A Servqual is a questionnaire that
pertaining to the five service determinants/ dimensions as mentioned above. In this study

consists of questions
we shall be focussing on the service quality determinants of a beauty parlour. Women visit beauty parlours ¢
ces help women look good and feel confident. In this highty

availing grooming services. Grooming servi
sompetitive era with women facing challenges on several fronts, it is important for them to carry themselves
with confidence. A beauty parlour offers several services such as skin care, hair care, pedicure, manicure.
facials and various types of beauty treatments. It has been seen that ifthe customers have a positive pereepuon
sqomer loyalty. ltalse

»f the service experience, it results into customer satisfaction, eventually leading to cust
1 \ i oY <1 O § ¢ & < o3
aelps customers (0 develop a positive image for the service station leading 1o repeat business and thus eswe

ncreased revenues. In this study we - shall try 10 understand the importance of tangibility aspec
.en variables of tan
try to find out if there € Cen v

of serviee
gibihny

Xisls an association betwe |
y of partour v jsits and 1S

e

juality dimension and we shall e oo
| | shall try to find out the SIEN! jeance 0
ispect and customer loyal o1 %
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